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	EcoM			Economy of Communion
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	KGL			Kagandahang Loob





	KLL			Kalinisang Loob





	KPR			Kapangyarihan





	KTH			Katahimikan














DEFINITION OF TERMS








	We are indicating the fundamental and operational notions of some key concepts that will be used repeatedly in our study.





A.  ENGLISH TERMS





Communion:





(a) a person’s fundamental human-Christian experience of being essentially related to others: fellow human, nature and God;


(b) includes material and spiritual aspects and the dimensions of being with, in and for others;


(c) finds its origin, archetype, and final goal in God as Trinitarian Communion and the bond of this communion is Love;


(d) expresses significant indicators of communion experienced in economic activity such as profit-sharing, co-ownership, participation in management, corporate vision-mission or spirit, family-like atmosphere, sharing of goods, talents, and so on.





Community:





(a)  the Christian Community as a whole;


(b) and particular-intermediate configurations in different contexts: lay movements, communities of work , etc.





Solidarity:





(a)  the acceptance  that every person is a member of the human family;


(b)  experience of communion in action, concrete charity; and a way of life;


(c)  collective initiatives or projects aimed at helping regularly those who are in need, marginalized, unemployed.





Alternative:





(a)  a Christian critique and challenge for the transformation of society; for the creation of a better world; for a more human and integral development;


(b) a possible option between two dominant ideal economic systems -- capitalism and collectivism;


(c)  concrete experiences and actions that renew, re-orient, re-direct, and correct existing practices or anomalies within a country’s or society’s economic practice and policies. 








Development:





(a)  a right, a task and a need of every human being;


(b) considers all aspects of human life: psychological, social, economic, political, spiritual;


(c)  looks at economic activity as a human activity aimed at  the total well-being of the person;


(d) takes the community with its latent or inherent dynamism, values and traditions as the locus of authentic development.





Primacy of Persons:





(a) the person’s precedence over things, technology, money, structures and systems;


(b) the basic recognition that every human enterprise (e.g. business) must be at the service of the person’s dignity and welfare;


(c) the importance of the poor, client/consumer, competitors, worker/employee (=the other) as neighbors;


(d)  the necessity of being before doing; of being before having.





Economic System/s:





(a) The ideal economic systems: dominant - capitalism and collectivism (Marxism); and mixed  - democratic socialism, economic conservationism, and so on, as operative framework;


(b) involves the principal motive or spirit of economic activity (end); and the mechanisms or processes of organizing economic activity;





Economic Activity:





(a) a human and humanizing activity;


(b) businesses and their operations (management, production, services, expansion and business development);


(c) includes the agents of economic activity: owners, entrepreneurs, customers/clients, competitors, and beneficiaries like the poor; also processes or structures that facilitate economic activity (interest rate, market, and so on).


						 


								


B.  FILIPINO TERMS


Pagpapakatao:


(a)  speaks of the hominization and humanization of the person = total human fulfillment;


(b)  a condition or state that can help the person achieve the fullness of his or her humanity.





Pakikipagkapwa:





(a)  puts self-fulfillment or realization face to face with the neighbor’s welfare and well-being;


(b)  affirms that human fulfillment is a genuine end of the human person;


(c)  the way to self-fulfillment is always in reference to or in relation to the neighbor’s well-being;


(d)  meaningful and genuine network of relationship with others characterized by truth and care.





Pakikibayani:





(a)  describes the good of all humanity;


(b)  points to the importance of the community’s common good or welfare;


(c)  socio-cultural structures, processes and systems are at the service of the person and the community.





Pakikinilalang:





(a)  describes comprehensively humanity’s relation to God as the fulfillment  of all as God’s children;


(b)  affirms the interconnectedness of all creation to the Creator and to one another as  creatures;


(c)  highlights that creation has both material and spiritual dimensions.





Katahimikan:





A Filipino core value as an objective horizon for a goal or an end.  But it is inseparable from the person insofar as what is objective is always attained subjectively.





Kapangyarihan:





A Filipino core value that refers to power, to human capacity to achieve anything that is good.  An objective horizon for evaluating means to attain ends. 





Kabutihang Loob:





A Filipino core value that describes the innate goodness that every human being has which every Filipino has in common with all humanity.  A subjective horizon of the Filipino world-view.





Kagandahang Loob:





A Filipino core value that brings out the authentic and unique configuration of KBL in the Filipino universe and relationships.





Kalinisang Loob:





A Filipino core value that manifests the truth in KBL through consistency of being and doing.
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