DATABASE OF EoC  THESIS ABSTRACTS

GENERAL

INFORMATION

NAME: 
ANTONELLA PERLARI

ADDRESS indirizzo completo:
VIA GUASTI, 38 35124 PADOVA

TELEPHONE telefono: 

FAX fax:

E-MAIL e-mail: 
aperlari@gmail.com

UNIVERSITY università: 
VERONA

GRADE OF STUDY livello di studio: 


· 2° livello (specialistica, Master)



FIELD OF STUDY campo di studio:
CORPORATE SOCIAL RESPONSIBILITY

TITLE OF THESIS titolo della tesi:


STAKEHOLDER ENGAGEMENT AND CORPORATE SOCIAL RESPONSIBILITY AN EXPERIMENTAL STUDY OF THE ECONOMY OF COMMUNION PROJECT

YEAR COMMENCED anno inizio:
2009

DATE COMPLETED data discussione:

(DAY/MONTH/YARS) (giorno/mese/anno)  
2011

24/11/2011

SUPERVISOR relatore:
CH.MA PROF.SSA SILVIA CANTELE

PAGES n. pagine:
173

LANGUAGE lingua: 
ENGLISH

ABSTRACT
AIM: 


This thesis examines the ethical practices of the EoC businesses focusing on Corporate Social Responsibility and Stakeholder Engagement. This study was conducted on a non-random sample of EoC businesses in order to determine whether the companies adopt CSR practices to involve their stakeholders in the daily business activities or not.



METHOD:.
Literature on the ethical basis of the EoC was examined, especially the writings of Chiara Lubich, president and founder of the Focolare Movement. Other key writings in business ethics and international reports on CSR and Stakeholder Engagement were also consulted. A  questionnaire on CSR and Stakeholder Engagement practices to be submitted anonymously, was sent to 130 EoC businesses. Only 26% of the companies that received the questionnaire responded. The questionnaire included both issues of a statistical  and factual nature and more qualitative questions. The results were analyzed using standard statistical as well as qualitative comparison techniques



CONCLUSIONS: 

It should be considered the fact that, being the study’s focus was on EoC , the recruitment was carried out either from a specific EoC companies database or by word of mouth, and always aimed at finding enterprises which were already informed, interested in and/or implementing tools and activities for CSR and STK engagement. According to our sample, the most relevant STK at the firms’ eyes are customers, employees and shareholders, leaving society a role of little importance, according to our sample.

First we observed that the companies which chose to participate by returning our questionnaire were small/medium size and from Italy, especially from the Northern area. Further, during the sampling phase we realized that the lack of large Italian companies in our sample was actually depending on the lack of Italian firms involved in Economy of Communion activities as well. Second, we found out that companies which implement CSR tools, prefer the Social Report in Italy, in extra-European countries both the Social Report and the Environmental Report, in a 1 to 5 ratio. The International Standards are scarcely implemented in the whole sample. 

According to our findings, the managers considered as “centers of attention” the fact of being aware of STK engagement systems which correlates with an improvement of the relations, especially with suppliers, employees and customers and with the idea of keeping implementing such practices. A further factor involved was spending company’s funds to implement STK activities.

Our view about the implementing of CSR tools is that firms which embellish themselves with labels and certified standards and activities may not necessarily be the firms which treat fairly their employees and workers. Quite often, it may happen that firms which do not exhibit any special label or standard carry out less evident activities, hold employee meetings and similar, practicing CSR and STK engagement in a more factual, practical manner of implementing the EoC model.
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