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ABSTRACT
AIM obiettivo
This thesis investigates the relationship between happiness and goods, in particular regarding the importance of values and so called “relational goods” in increasing the subjective level of happiness and creating a new socio-economic “way of life”.



METHOD metodo
The thesis consists of three parts. In part 1 (Chapter 1), literature regarding the different theories about happiness and economy from Aristotele to present days. In the second part (Chapter 2) a quantitative analysis of World Values Survey dataset is made, with particular attention to values (i.e. family importance, democracy, marriage importance, etc.). Finally, in part 3 (Chapters 3, 4 and 5), three kinds of economic experiences based upon values respect are depicted. In particular, Chapter 3 describes the franciscan economic way; Chapter 4 provides a description of the ideas and lines of action that we can find in Catholic Church thought (with particular attention to the last Enciclica “Caritas in Veritate”, by Pope Benedict XVI); finally, Chapter 5 describes the ideas and the actions of EoC experience, seen as an innovative (but with solid historical basis) way of making business, paying attention to human kind and catholic values.



CONCLUSIONS 

conclusioni
The study shows a very important influence of values in the determination of human happiness, so we can affirm that material consumption, incomes increasing and richness run are not the right ways to improve human well-being. Instead, values and relationships (“relational goods”) are the real determinants of human happiness, given a basic level of material goods. So we can say that different ways of operating in the economic environment (i.e. EoC) are likely to be considered in order to change (or inspiring to change) the present days socio-economic status, bearing greater attention to men.   
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- worked example/ ESEMPIO DI COMPILAZIONE -

AIM:This thesis examines the ethical practices of the EoC businesses regarding taxation compared with a random sample of non EoC businesses to determine whether a new business ethic is emerging. 

METHOD: Literature on the ethical basis of the EoC was examined, especially the foundation writings of Chiara Lubich, president and founder of the Focolare Movement. Other key writings in business ethics and government reports on tax fraud were also consulted, questionnaire on tax practices to be submitted anonymously, was sent to 8 EoC businesses and 20 others. Detailed responses were received from 7 EoC businesses and 8 of the others. The questions included issues of a statistical  and factual nature … as well as more qualitative questions answered by the businesses. The results were analysed using standard statistical techniques as well as qualitative comparisons.

CONCLUSIONS: The study showed a very dramatic difference between the EoC entrepreneurs and their counterparts. Whilst the majority of the non EoC entrepreneurs were essentially honest, if the opportunity arose for them to avoid tax without the likelihood of detection this was considered ‘fair game’. Taxation was seen as oppressive. Two of the 13 non EoC entrepreneurs were scrupulous in their regard for tax. All, however, indicated that they would be prepared to cheat if the survival of the business was at stake. All of the EoC businesses saw taxation as a social responsibility, similar to that  part of their profit that goes to the poor. The study verified the original thesis that the EoC is giving birth to a new ethics in Economics. 
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