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ABSTRACT
AIM obbiettivo
· to introduce ethical management, the ways of solving ethical dilemmas and to point out the problem area of ethical management;

· to point to the significance of hypothesis on human behavior and to the significance of introducing the non-egocentric paradigm in economy; 

· to analyze the economic implications of egocentric behavior;

· to describe and analyze the basic characteristics of the concept of Economy of Communion;

· to analyze the possible influence of the concept of Economy of Communion on economic theories and social surroundings by introducing the non-egocentric paradigm in economy;

· to define the strategy of financing of the concept of Economy of Communion;

· to present the financing model of the organizations based on the concept of Economy of Communion;

· to study the application of financing strategies within the organizations based on the concept, on the examples of organizations which operate in the world economy, as well as the organizations operating in Croatia;

· to analyze the applied financing strategies of the selected organizations and bring them into connection with the results of management of the analyzed organizations;

METHOD metodo
In this paper I will use the following research methods: analysis, synthesis, abstraction, concretization, compilation, description, comparison, induction, deduction and case study. Sources for creating my data base are native and foreign literature on strategic management, ethics, corporative social responsibility, history of economy and finance. Also, I will use the Internet as the source of statistical data. Due to the actuality of the topic and the literature deficiency (especially in Croatia), home and foreign business periodics and daily press information will be used. In fen business cases, method of interview will be used. 

Starting from noticing and defining the problem, by applying theoretical knowledge, gathering the facts and by giving examples, the answer to the highlighted problems will present itself. Applying these methods will enable mental and logical procedure of processing the important facts and comprehensive understanding of the character of the problem under examination.

CONCLUSIONS 

conclusioni
From the standpoint of ethical management, if we take division of ethics on the ethics of low and the ethics of love, we notice that the most of the literature on business ethics, as well as its application in practice, is based on and talks about the ethics of law. Still, it is impossible to gain the true justice by law. The law ethics cannot bring anything to perfection. However, the ethics of Economy of Communion is the ethics of spirit, ethics of love. It cannot be separated from socially-cultural context in which it has occurred, but it is not limited by that context, and it gives an example of an alternative economy ethics. It is based on the behavior of a new man and in that way it puts before us a basic and only (because through it one gaines all others) virtue – love. In this way, the new man finds the true values and meaning, and the rest of the things (materia, natural surroundings, human qualities such as intelligence, other people, social surroundings) do not represent a goal within themselves.

The financing strategy of the organizations based of the concept of the Economy of Communion (service units) is the example of non-egocentric behavior. The prime goal of their economic activities is the service itself, and not the finance, so direction towards the original service with goal of setting the social harmony represents one of the basic principles of financial management in Economy of Communion. The purpose of a service unit, in its essence, in not simply the production of profit, but it is the existence of the company itself as a community of people who in a different way settle their basic needs and form a group that is in the service of the whole society. To achieve the direction towards the original service, there is a need for eliminating egocentric financial floats (all activities which are not directed towards the original service). Furthermore, keeping the direction towards the original service is helped by the market competition that slows the possibility of the lower service quality (due to the lack of understanding for the term "community existence"). Such approach leads to big changes of finance floats in organizations that try to become service units. In practice this is applied and seen in financing floats of a service unit in a way that the service principles are superior to the profit principles. However, profit still stays important in a the sense of gathering financial resources for the project aims. 

In this paper, the successfulness of applying the financing strategy in the organizations based on the concept of Economy of Communion was analyzed and evaluated. It was noted that analyzed service units try to apply the financing strategy of Economy of Communion. However, each of them has their special reasons for not applying the financing strategy in totality. So a service unit represents a model to which service units in emergence try to approach.

Economy of Communion is like a lighthouse which illuminates and shows the way, and accepting this project is based on a free will of every individual. Namely, the power which is gained by force, even it had ideal goals, is not good and it spoils a man. So there is a need for creating a new man, whose existence is directed towards the other members of society and whose essence is in giving. This kind of behavior of a new man is based on a personal free choice and does not depend on one's intelligence or human strength. It more offer depends on acknowledging one's own weaknesses and limits. Only in this way an individual can open oneself to the notion of law that creates harmony in society and that exists in dimension which is above one's intelligence and human power.

For someone who expects the improvement to occur by itself, everything will always be the same. But for those who risk and who already live according to the behavior of a new man, social harmony is already a reality. That is a pre-taste of condition in which a humanity should live, so Economy of Communion represents a sort of joyful news in economy. 
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