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ABSTRACT
AIM obbiettivo
Interpersonal relationships are an inherent factor in all organizations and represent of the most important aspects of their members’ well being.  In spite of this many business directors do not give this aspect its due attention, probably because they consider economic and financial aspects to be the only really important objectives.   Fortunately, many companies have come to understand that their performance is, in large part, a function of the behavior of their employees.  Some even propose a new manner of dealing with interpersonal relationships:  those who make up the Joint Economic Project (JEC).  In light of these opposing viewpoints, this work seeks to understand how the interpersonal relationship process works in the companies that participate in the Project.  

METHOD metodo
This work examined six companies located in the Spartacus Business Pole in the interior of São Paulo. In examining these businesses, it was decided to collect the necessary information using various research techniques, such as questionnaires, interviews and direct observation. 

CONCLUSIONS 

conclusioni
The conclusion was reached that interpersonal relationships in these companies(EdC), were the most human among the Project’s members In these companies, there exists a climate of intense camaraderie among their employees, a strong sense of solidarity and even a high level of trust.  Activities are developed much more in groups than individually and employees see this relationship as the best means to acquire success in the market place, not to mention revealing the company’s ethic posture.  On the part of the workers, they themselves seem to be the best indicators of the level of satisfaction with their respective companies.
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